PeG
The Procter & Gamble Company Regulation G Reconciliation of Non-GAAP Measures

In accordance with the SEC's Regulation G, the following provides definitions of the non-GAAP measures used in Procter & Gamble's
June 14, 2018 Deutsche Bank Conference and associated slides and the reconciliation to the most closely related GAAP measures. We
believe that these measures provide useful perspective on underlying business trends (i.e. trends excluding non-recurring or unusual
items) and provide a supplemental measure of year-on-year underlying results. The non-GAAP measures described below are used by
Management in making operating decisions, allocating financial resources and for business strategy purposes. These measures may be
useful to investors as they provide supplemental information about business performance and provide investors a view of our business
results through the eyes of Management. These non-GAAP measures are not intended to be considered by the user in place of the
related GAAP measure, but rather as supplemental information to our business results. These non-GAAP measures may not be the
same as similar measures used by other companies due to possible differences in method and in the items or events being adjusted.

Organic sales growth: Organic sales growth is a non-GAAP measure of sales growth excluding the impacts of acquisitions,
divestitures, the impact from India Goods and Services Tax changes (which were effective on July 1, 2017) and foreign exchange from
year-over-year comparisons. Management believes this measure provides investors with a supplemental understanding of underlying
sales trends by providing sales growth on a consistent basis.

Organic sales growth excluding Grooming and Baby Care impact to organic sales: Organic sales growth excluding Grooming
and Baby Care impact to organic sales is a measure of the company’s organic sales growth excluding the organic sales impact of the
Grooming and Baby Care businesses. Management believes this measure provides investors with a supplemental understanding of
underlying sales trends excluding the Grooming and Baby Care businesses, which are facing unique business challenges.

The reconciliation of reported sales growth to organic sales growth is as follows:

Acquisition &
Nine Months Ended Net Sales Foreign Exchange Divestiture Organic Sales
March 31, 2018 Growth Impact Impact/Other ® Growth
Total P&G 3% (2)% -% 1%

® Acquisition & Divestiture Impact/Other includes the volume and mix impact of acquisitions and divestitures, the impact of India Goods and Services Tax changes
and rounding impacts necessary to reconcile net sales to organic sales.

Organic Sales Growth Excluding Grooming and Baby Care Impact to Organic Sales

Foreign Acquisition & Grooming and Baby Organic Sales Growth
Net Sales Exchange Divestiture Care Impact to Excluding Grooming
Growth Impact Impact/Other @ Organic Sales and Baby Care
FYTD JFM 2018 3% (2)% -% 2% 3%

® Acquisition & Divestiture Impact/Other includes the volume and mix impact of acquisitions and divestitures, the impact of India Goods and Services Tax changes
and rounding impacts necessary to reconcile net sales to organic sales.



